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What’s ahead
Attitudinal and behavioral profile of 

online graduate students

6 high-impact sections for every 

program page

Q&A
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Motivations are both pragmatic 
and personal 
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➔ Increasing earning potential, yes, but it’s also about career 

advancement

➔ Achieving a personal goal

➔ Acutely price aware

➔ Need to see how this fits within their current life situation

Sources: Education Dynamics, EAB, Echo Delta
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Independent research is core 
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➔ 3 in 4 will start search with Google or direct visit to college’s 

website 

➔ Search timeframe varies considerably (1-12+ months)

➔ Majority stealth apps is typical

➔ Typically apply to 2-3 institutions (varies by area of study)

Sources: Education Dynamics, EAB, Echo Delta

1. Your grad program pages are about helping 
students make confident decisions.

2. They serve students best when they operate as a 
quasi-standalone resource.



© 2025 Echo Delta

Download the Report
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Scan to download

echodelta.co/designing-for-decisions

https://echodelta.co/designing-for-decisions
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Program Cost
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Top academic priorities for graduate students
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What is this degree actually 
going to cost me?
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Source: snhu.edu, start.asuonline.asu.edu, ucf.edu

Getting cost right

Avoid showing cost/credit only
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Source: mendoza.nd.edu

Getting cost right

➔ When possible show total 

cost or total tuition.

➔ If program FA is available, 

ensure this is easy to find
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Sources: arizona.edu

Getting cost right

Linking to detailed cost info is okay, 

but consider entire user experience
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Source: arizona.edu

Getting cost right

Avoid rabbit holes and 

information cul-de-sacs
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Source: arizona.edu

Getting cost right

Avoid rabbit holes and 

information cul-de-sacs
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Replace dense, caveat-heavy 

content with self-serve calculators
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Getting cost right

Source: bgsu.edu
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“Fit with Life” 
Considerations
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Top 10 academic priorities for graduate students
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Time to complete

➔ Total length is 
above-the-fold

➔ Describe in months or 
years 

Source: purduegloballawschool.edu
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➔ Likely an early pass/fail 
criteria

➔ Ensure it’s 
above-the-fold in H1 
and/or callout

➔ Pass the 10 ft test
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Modality

Source: programs.ed.lehigh.edu
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Class times: say asynchronous without saying asynchronous.

Echo Delta’s research shows 
moderate interest in class 

times among grad students

Source: snhuh.edu
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Class times: say asynchronous without saying asynchronous.

Source: wgu.edu
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Admission Details
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Top admissions priorities for graduate students
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Ensure admission requirements are 

clearly labeled and easy to find
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Getting admissions 
right

Source: und.edu
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Ensure admission requirements are 

clearly labeled and easy to find
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Getting admissions 
right

Source: und.edu
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Getting admissions 
right

Display both application deadlines 

and start dates. 

Source: mendoza.nd.edu, onlinedegree.uncw.edu, und.edu
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Grad students are 
sizing up the odds

Selective programs should consider 

adding class profiles

Source: mendoza.nd.edu, onlinedegree.uncw.edu, und.edu
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Curriculum
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Top academic priorities for graduate students
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Source: wgu.edu
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Program Quality
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Top academic priorities for graduate students
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How grad students prioritize quality-related program content
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Schools over-estimate rankings and industry stats

 

Source: ucmo.edu, getonline.uwf.edu, purduegloballawschool.edu
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How grad students prioritize quality-related program content
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Program quality
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Student satisfaction is the largest 

untapped opportunity

Source: meredith.edu, purduegloballawshool.edu
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Other 
Considerations
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Search Visibility
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Source: ucf.edu, sciences.ucf.edu 
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Improve 
readability for 
increased 
comprehension
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➔ Convoluted sentences tax 

short-term memory

➔ Write below the education level 

of your audience (e.g. 11th-12th 

grade for grad audiences)

➔ Favor plain, straightforward 

language

➔ Use Hemingway App’s free 

readability checker to evaluate 

text

hemingwayapp.com/readability-checker
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Start Improving Your .EDU
Website Content & Usability Audit

38

● Rate your site against 70 
research-backed  usability standards

● Evaluate content quality and 

organization

● Build buy-in and alignment  across 

stakeholders

● Create a prioritized roadmap  for 

change

 echodelta.co/audit



© 2025 Echo Delta 39

Jarrett Smith
SVP Strategy, Echo Delta

jarrett@echodelta.co
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